Tips for Marketing Your Business
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A Social Media Marketing:
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‘e I 2 pPinterest

Intro to Pinterest

Things to Know

SELL
Pinterest, the fastest growing form of social me- .
dia, is a social bookmarking site, which allows
you to create visual theme-based collections
around topics of personal interest, events, or
hobbies. Users browse for images that can be
saved on their pinboard for use at a later time.
Once ‘pinned’, those images can be ‘re-pinned’ SHARE
or ‘liked’ by ‘followers’. .

Show your products
o Pictures of new products —
sneak peak

e Specials and sales events

Tell your company’s story thru
images — allows you to establish

_ , credibility and foster a personal
e Americans spend an hour and 17 minutes

on Pinterest daily

80% of Pinterest users are women

70% use Pinterest for inspiration and
information on what to buy

Over 80% of pins are repins

Pins with prices get more likes than those

relationship with customers
« Share history — company logo
revisions
o Storefront or website evolutions
o Staff meetings
o Office events

without e Behind the scenes
o Recognize loyal customers
. o Pictures of store owner —
Getting Started then and now

« Photos of pets
o Practice Personally with Pinterest
o Get familiar with pinning, creating boards,
following others
o Understand pinning etiquette -
http://about.pinterest.com

Quick Tip

Pin strategically - “Look at what's getting the most
repins, and do more of that. The Pinterest analytics
dashboard is really good for seeing what your most
repinned and most clicked-on pins are, but you can also
just scroll through your recently pinned items, and see
which photos got the most repins, likes, and com-
ments” (Harrington, 2013).

o Identity Your Strategy — What do you want to ac-
complish? What are your goals?

o Do you want to drive traffic to your business
website, enhance brand awareness, promote
new products, educate customers, increase
sales, improve customer service?

http://heartifb.com/2013/10/03/5-quick-tips-for-maximizing-your-pinterest-account/
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Top Ten List

1. Understand importance and create strategy

2. Tell your business story and make it personal

3. Pin images and videos which build
relationships, promote and inform

4. Use keywords on titles and descriptions for
effective search engine optimization (SEO)
so customers can find you

5. Think about your call to action for engage-
ment

6. Connect with your other social media pro-
files

7. Follow others and keep informed on the
trends

8. Take photos of your company and your
products. Show what it is you sell (make
sure photos look good — Pinterest is all
about visual selling)

9. Be consistent with your business social
networking profiles

10. Analyze the traffic

About the Author

Connie Hancock, Extension Educator, University of
Nebraska-Lincoln

There is opportunity around every corner and we only need
to think about how we reach our audiences and market our
product in new ways! Connie provides educational program-
ming to communities and businesses in the areas of creating
your Online Presence, utilizing the new tools for marketing.

As a member of the eXtension Entreprencurs and Their
Community, she has been able to utilize her knowledge Na-
tionally.

Get l‘iI]g Started (Continued)

Create a Business Pinterest Account

(6]

Be consistent with other social media
profiles and descriptions

Create inviting boards — 40% motiva-
tional and inspiring, 40% instructional
and educational, 20% about your
brand, products, services, sales,
specials, contests

Be ‘Pin’ Friendly

(6]

Install “Pin It” button and incorporate
a pinnable image on every website,
email or blog

Put “Follow me on Pinterest” button
on the home page of your business
website

Establish Reputation

Use keywords to craft board titles and
descriptions
o Maximize Search Engine
Optimization (SEO) by using
hashtags # (keyword used to
group topics of interest) to
highlight keywords and phrases
so customers can find you when
searching
o Use Rich pins — allows pinners
to act on what they love (buy,
read, bake, rent). Prep your
website with meta tags using
keywords, test out your Rich
pins and apply to get them on

Pinterest
o Four types of Rich pins
Movie Product
Recipe Place
Article

http:/ /www.ohsopinteresting.com/

Organize your Pin Board

Pins upfront and center receive the
most views and capture the most
attention
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Things to Know (continued)

ENGAGE
e Make your boards a resource
o Links to other websites/blogs for inspiration and instruction
e Make sure your repins are verified and add value
o Call to Actions (CTA = 80% increase in engagement)
e Focus on FREE reports, e-Books, videos and podcasts you offer.
Add the live link to the pin description
o Use more interactive media — share videos, webinars, teleclasses, screencasts
and podcasts
e Drive traffic to your business website
o Create teaser content to drive people from image to website

PROMOTE
e Promote in ways which generate traffic back to your Pinterest
o Connect with your other social media — Facebook, Twitter, blogs

ANALYZE
o Use Pinterest analytics tool to track your customers - https://en.help.pinterest.com
entries/23296713-Pinterest-Web-Analytics
o How many potential customers are pinning from your website
o How often your pins are repined
o How much traffic is sent to your site
o What your impressions are like

Resources

e http://www.bizjournals.com/washington/blog/ techflash/2013/07 /ate-pinterest-and-instagram-retail. html
e http://www.2thinktank.com/retailers-on-pinterest-instagram /2013 /blog?
12151‘]?1_8 ource=SilverpopMailing&utm_medium=email&utm_campaign= 0%.01 13%20L.2%20The%20Week%020%281%
&utm_content=

e http://www.responsys.com/blogs/nsm/social-media-2/5-tips-for-bettet-pinterest-and-instagram-desctiptions/
e http://www.dummies.com/how-to/content/what-is-pinterest.html

e http://en.wikipedia.org/wiki/Pinterest

e http://www.huffingtonpost.com/brian-honigman/100-fascinating-social-me_b_2185281.html

e http://blog.microsecommerce.com/index.php/social-marketing/instagram-v-pinterest-where-should-your-hotel-spend-its-
time

EXTENSION
e http://www.digiday.com/brands/15-stats-retailers-should-know-about-pintetrest/ @6

e http://business.pinterest.com

e http://heattifb.com/2013/10/03/5-quick-tips-for-maximizing-your-pinterest-account/ MISSISSIPPI STATE Center for

UNIVERSITY

TECHNOLOGY.
EXTENSION SERVICE OUTREACH
©Copyright 2013. Trademarks belong to their respective owners. All rights reserved. http:/ /msucares.com

MSU is an equal opportunity institution. Discrimination based upon race, color, religion, sex, national origin, age, disability, or veteran’s status is a violation of federal and state law
and MSU policy and will not be tolerated. Discrimination based upon sexual orientation or group affiliation is a violation of MSU policy and will not be tolerated.


https://en.help.pinterest.com/entries/23296713-Pinterest-Web-Analytics�
https://en.help.pinterest.com/entries/23296713-Pinterest-Web-Analytics�
https://en.help.pinterest.com/entries/23296713-Pinterest-Web-Analytics�
https://en.help.pinterest.com/entries/23296713-Pinterest-Web-Analytics�

	Social Media Marketing: 

	Pinterest

	Intro to Pinterest

	Tips for Marketing Your Business

	Pin strategically - “Look at what’s getting the most    repins, and do more of that. The Pinterest analytics    dashboard is really good for seeing what your most     repinned and most clicked-on pins are, but you can also just scroll through your recently pinned items, and see which photos got the most repins, likes, and comments”  (Harrington, 2013).

	Getting Started

	Things to Know

	Top Ten List

	About the Author

	Getting Started  (Continued)

	Resources

	Things to Know  (Continued)



<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Error

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /CMYK

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness true

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages true

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages true

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages true

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile ()

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /CreateJDFFile false

  /Description <<



    /BGR <>

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>

    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>

    /CZE <>

    /DAN <>

    /DEU <>

    /ESP <>

    /ETI <>

    /FRA <>

    /GRE <>



    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)

    /HUN <>

    /ITA <>

    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>

    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>

    /LTH <>

    /LVI <>

    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)

    /NOR <>

    /POL <>

    /PTB <>

    /RUM <>

    /RUS <>

    /SKY <>

    /SLV <>

    /SUO <>

    /SVE <>

    /TUR <>

    /UKR <>

    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /ConvertColors /ConvertToCMYK

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



