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WHO’S ACCESSING THE INTERNET OUTSIDE OF THE HOME, 
AND WHERE DO THEY GO?

Recent reports show conflicting information regarding the percentage of adults or household respondents who use the 
Internet, but access it exclusively outside their homes. According to the 2009 Commerce Department’s Exploring the 

Digital Nation report, nine percent of Internet users accessed the Internet outside the home. A 2010 Pew Internet study, 
however, reported that 26 percent of American adults who go online accessed the Internet outside of their homes. 

According to a recent statewide broadband survey conducted by Mississippi State University, Mississippians fall between 
these two figures, with 12.5 percent going online only outside the home. 

Understanding who accesses the Internet outside the home and where they go to do so is important. According to a 2008 
Pew Internet study, low-income, minority teens are more reliant on locations outside the home for Internet access. Does 
the same hold true for Mississippi?

Work and school serve as access points

As shown in Figure 1, nearly 43 percent of non-home Internet users reported work as their Internet access location. 
Similarly, 40.5 percent reported using the Internet at school but not at home, and 38.3 percent access the Internet at a 
public library. Community centers and local government offices were the least used sites to go online outside the home. 

FIGURE 1. INTERNET ACCESS LOCATIONS OF NON-HOME INTERNET USERS (N=236)
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FIGURE 2. PERCENT OF INTERNET USERS OUTSIDE THE HOME, bY AGE AND 
RACE OF RESPONDENTS (N=229-232)
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Who uses the Internet outside the home? 

Of the household respondents who use the Internet exclusively outside their homes, 37.8 percent have only a high school 
degree, as shown in Figure 3. Those with less than a high school diploma or those with some college also make up one 
quarter each of the respondents, compared to those with at least a bachelor’s degree (9.2 percent).

In terms of income, almost 40 percent of the household respondents making less than $30,000 dollars per year access the 
Internet only outside of the home. In contrast, just 2.8 percent of household repondents with incomes of at least $100,000 
must leave their homes to go online.

Results reported in Figure 2 show that respondents ages 25-44 (37.9 percent) and ages 45-64 (33.1 percent) are the most 
likely to access the Internet outside of their home. In comparison, only 10 percent of those ages 65 and over and 17 percent 
of young adults ages 18-24 use the Internet at an outside location. 

Of those respondents who access the Internet, but only at locations other than their own homes, 50 percent are Black and 
44.2 percent are White.

FIGURE 3. PERCENT OF NON-HOME INTERNET USERS, bY HOUSEHOLD INCOME AND 
EDUCATIONAL LEvEL OF RESPONDENTS (N=159-231)
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Lionel J. Beaulieu and Roberto Gallardo, Southern Rural 
Development Center, Mississippi State University. The 
broadband study was made possible from American 
Recovery and Reinvestment Act funds awarded to 
the Office of the Governor/State of Mississippi from 
the National Telecommunications & Information 
Administration, U.S. Department of Commerce. 
Comments are those of the authors and are not intended 
to represent the views of the Mississippi Office of the 
Governor or the NTIA. 

AUTHORS AND SPONSORSHIP

The Mississippi Broadband Survey was conducted by 
telephone with adults 18 and older in Mississippi 

using a Random-Digit-Dialing (RDD) sampling 
methodology. Data were collected May-July 2011. A 
dual-frame sample was employed, with 75 percent of the 
sample selected from telephone landlines and 25 percent 
from cell phones. Telephone numbers were dialed a 
maximum of eight times.  

AbOUT THE SURvEY

Two main conclusions can be drawn from the data. 
First, the fact that community centers are among 

the least used Internet access sites indicates that (1) 
Internet connection may be non-existent, unrealiable, or 
slow at the centers; (2) the general public may not know 
about their existence and capabilities; or (3) the centers 
may already operate at their maximum potential. It may 
be important to strengthen and market the broadband 
availability at these community anchor institutions. 

In addition, it is of utter importance to identify, map, 
and promote local Internet access sites, as well as their 
connection types and speeds. Groups traditionally 
associated with low Internet adoption rates – minorities, 
low-income, less educated – are more likely to use these 
sites to access the Internet, which increases exposure and, 
potentially, increases Internet adopters.

CONCLUSIONS

For a 50 percent response distribution, the sampling error 
for the statewide dataset is +/-2 percent at a 95 percent 
confidence level. The total size of the sample is 2,420. 
To more accurately report the results of the survey, the 
responses were weighted by age groups and educational 
attainment using data from the five-year (2005-09) 
American Community Survey. For more information on 
the technical aspects of the survey, please contact Roberto 

Gallardo at 662-325-3207 or robertog@srdc.msstate.edu.   


