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INTERNET USE: WHAT MISSISSIPPIANS ARE DOING ONLINE

An August 2011 Pew Internet report found the top five Internet uses among American adults: utilizing a search engine 
to find information (92 percent), sending or reading email (91 percent), looking for information on a hobby or interest 

(84 percent), searching for a map or driving directions (84 percent), and checking the weather (81 percent). 
 

How do Mississippians’ Internet usage compare to the national trends? Mississippi State University’s recent statewide 
broadband survey provides some answers.

Comparitive underutilization exists in many areas

As shown in Figure 1, the highest percent of Mississippi 
household respondents use the Internet to communicate 
through email. However, a 24.3 percentage point gap 
exists between Mississippians and other Americans in this 
category. Similarly, in the majority of comparable Internet 
uses, Mississippians underutilize the Internet for specific 
purposes compared to its national peers. 
 

FIGURE 1. REPORTED INTERNET USES by RESPONDENTS OvER THE PAST 12 MONTHS (IN PERcENT) 

MSU survey Pew Internet survey
Email 66.7 91.0
Get news/weather/sports/financial info 60.5 NA*
Research products/services 54.6 78.0
Access social networking sites 54.4 64.0
Purchase products/services 52.0 71.0
Share photos with family/friends 51.9 46.0
Watch TV/videos/movies 46.1 71.0
Pay bills/ bank online 43.3 61.0
Play games 43.1 36.0
Search for job information 38.5 56.0
Instant messaging 37.6 46.0
Information on govt. service/program** 32.6 67.0
Sell/buy products on auction sites*** 29.9 15.0
Access child’s grades/class assignments 28.9 NA
Phone service 15.3 25.0

Contact local/state/federal govt. leaders 13.3 NA

* Pew Internet had this category disaggregated.

** Pew Internet question: Visit a local, state or federal government website

*** Pew Internet question: Sell something online

For example, 38.5 percent of Mississippians said they 
search for jobs online, while 56 percent of adults across 
the nation use the Internet to help find employment. 
Other Americans are also more likely to purchase 
products and services online (71 percent compared to 52 
percent of Mississippians) and to pay bills or bank online 
(61 percent compared to 43.3 percent of Mississippians). 
 

(N=1,862-1,878)
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On the other hand, more Mississippians report a higher 
usage percentage than the national figures in only three 
categories: sharing photos, playing games, and buying/
selling products on auction sites. Interestingly, the share 
of Mississippi household respondents using the Internet 
to sell/buy online was almost double the national level 
(29.9 percent compared to 15 percent nationally). In 
addition, though no comparable measure exists at the 
national level, almost a third of Mississippi household 
respondents use the Internet to monitor their child’s 
grades and class assignments.
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broadband study was made possible from American 
Recovery and Reinvestment Act funds awarded to 
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the National Telecommunications & Information 
Administration, U.S. Department of Commerce. 
Comments are those of the authors and are not intended 
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AUTHORS AND SPONSORSHIP

The Mississippi Broadband Survey was conducted by 
telephone with adults 18 and older in Mississippi 

using a Random-Digit-Dialing (RDD) sampling 
methodology. Data were collected May-July 2011. A 
dual-frame sample was employed, with 75 percent of the 
sample selected from telephone landlines and 25 percent 
from cell phones. Telephone numbers were dialed a 
maximum of eight times.  

For a 50 percent response distribution, the sampling error 
for the statewide dataset is +/-2 percent at a 95 percent 
confidence level. The total size of the sample is 2,420. 
To more accurately report the results of the survey, the 
responses were weighted by age groups and educational 
attainment using data from the five-year (2005-09) 
American Community Survey. For more information on 
the technical aspects of the survey, please contact Roberto 

Gallardo at 662-325-3207 or robertog@srdc.msstate.edu.   

AbOUT THE SURvEy

Because the share of Mississippians using the Internet 
for specific purposes was lower compared to the 

nation in the majority of these categories, it implies 
that educational efforts regarding Internet benefits 
and uses should increase in this state. In other words, 
Mississippians are utilizing the Internet in similar ways 
as other adult Internet users in the nation, but not at 
the same level. Thus, e-BEAT can play a critical role in 
bringing these percentages on par to those across the 
nation through Internet educational outreach strategies.

In addition, the least reported Internet use among 
Mississippians was contacting local, state or federal 
government leaders. Likewise, the share of Mississippians 
using the Internet to access information on government 
programs or services was less than half of the nation’s 
share. Again, educating Mississippians on the benefits of 
Internet, specifically regarding civic engagement, needs 
to become a priority. e-BEAT focuses on encouraging 
and educating municipalities to offer online services for 
residents, which, in turn, should generate citizen demand 
and lead to a higher use of Internet for civic engagement 
purposes.

cONcLUSIONS


